
Seafood Marketing Advisory Commission 
Tawes State Office Building 

September 23, 2013 
 

Commissioners Present: Jody Wright, Bill Woodfield, Joe Brooks, William Rice, Jr. 
Commissioners Absent: Scott Fritze, Spike Gjerde, Theresa Brophy, Ricky Fitzhugh 
Staff: Stephen Vilnit, Fisheries Marketing Director, DNR; Kelly Barnes, Seafood Marketing, DNR; Jay 
Fleming, Seafood Marketing, DNR 
Public: Lee Carrion, Richard Young, Erin Butler 
 
Summary:  Steve Vilnit briefed the commissioners on the activities of the Seafood Marketing 
Department since the last meeting. An overview was given on all outreach and marketing activities 
including attendance at the European Seafood Show; upcoming attendance at the Korean Seafood 
Show; True Blue partnership with Sweetgreen; Chef education tours; congressional staff tour; Maryland 
Seafood Festival; participation in upcoming oyster festivals; Dogfish issue and lack of markets; and much 
more.  The commission was made aware that the potential interest to participate in the Boston Seafood 
Show companies is likely to go beyond what the current space can sustain so the potential for voting on 
participants is likely at the next meeting. 
 
Presentations were given by marketing staff Jay Fleming and Kelly Barnes.  Jay presented on how he is 
using social media and his photography to expand the reach of the Seafood Marketing program and 
educating the general public as to products, seasons, history and tradition of the industry and raising 
awareness of what the program does. Kelly Barnes gave a budget presentation to the commission, 
recapping fiscal year 2013 and 2014 to present. 
 
Commissioner Woodfield stated that he had been hearing complaints from watermen about the 
Seafood Marketing Program promoting the Aquaculture Industry and not doing enough for the wild 
fishery. 
 
Commissioner Rice suggested doing a dealer listing on the marylandseafood.org website for those who 
possess dealer licenses to offer the public an easy way to find crab dealers who sell directly to the 
public. 
 
Motion and Actions 
 
Joe Brooks made a motion to raise the participation fee for companies for the Boston Seafood Show 
from $1,500 to $2,000.  Jody Wright seconded the motion, all in favor.  Motion passed. 
 
Next meeting will be held in January, 2014. 


